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The Automated Marketing function provides a systematic approach to keep in touch with 

customers, prospects, vendors, employees or any contact you have in your database.    
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Using our predefined tracks you can customize them or add new tracks to create a 

marketing program designed for your specific requirements by database. You can assign 

multiple tracks to a contact or group of contacts and automatically switch the contacts to 

a different track based upon the logic you establish for the specific track. 
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Each marketing track consists of a series of steps to perform based upon a condition such 

as the number of elapsed days, last activity code, follow up code or custom logic using 

the Expression Builder. 

 

You control whether to add an activity, print a report, print a letter, add another track, 

update a specific field or fields in the contact’s record, remove the contact from the track, 

send an email or a fax. 

 



SalesCTRL Automated Marketing Screens 

 - 4 - 

 
 

You can place a contact on multiple Marketing Tracks from the contact record or through 

the Task Manager using specific criteria.  For example, you could add all of the contacts 

imported from a mailing list you purchased to a specific product track based upon the 

value of the Product Interest field you maintain in your database. 

 

Another example is to place a customer on a warranty expiration track that automatically 

generates a notification so many days prior to the expiration date as reminder to purchase 

an extended warranty program.  This track could also email a reminder to the appropriate 

sales rep of the extended warranty sale opportunity and even add the contact to their To-

Do List for follow up. 
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This contact has several marketing tracks which can be processed directly from the 

contact’s record or through the Run Marketing Tracks function. 

 

 

 

 

 

 

 

 


